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Abbreviations and Acronyms 
 
AMI  Amazon Malaria Initiative 
CDC United States Centers for Disease Control and Prevention 
LAC Latin America and Caribbean Region 
MOH Ministry of Health  
MSH/SIAPS 
 
NMCP 

Management Sciences for Health/Systems for Improved Access to 
Pharmaceuticals and Services Program 
National Malaria Control Program 

PAHO Pan American Health Organization 
RAVREDA Amazon Network for the Surveillance of Antimalarial Drug Resistance 
TA Technical Assistance 
US United States of America 
USAID United States Agency for International Development 
  
  

 
    
      



 

 

 Quarterly Report January-March 2014 • Contract No. AID-527-C-13-00004 • Links Media Page 1 

Background 
 
The United States Agency for International Development (USAID) launched the Amazon Malaria 
Initiative (AMI) in 2001 to improve the prevention and control of malaria in partner nations of 
the Amazon basin. The initiative’s mission is to (i) ensure that national malaria control programs 
in the Amazon basin and selected Central American countries substantially incorporate best 
practices and (ii) promote evidence-based policy changes in the partner countries. From 
inception, AMI has maintained a comprehensive view of malaria prevention and control. Its 
initial focus was to build the evidence base to support the introduction of artemisinin-based 
combination therapy (ACT) for P. falciparum malaria in all Amazon basin countries, and to 
improve access to and quality of malaria diagnosis.  As progress was made in introducing ACT, 
the areas of epidemiological surveillance, vector control and systems strengthening received 
further attention.  
 
USAID established AMI as a collaborative partnership among organizations (the AMI technical 
partners) that provide technical and scientific expertise and collaborate with the nations’ 
ministries of health (MOHs) and national malaria control programs grouped in the Amazon 
Network for the Surveillance of Resistance to Antimalarial Drugs (RAVREDA) to proactively 
address malaria prevention and control in a sustainable manner. The partner countries also 
collaborate with one another and maintain an ongoing exchange of information and expertise 
through South–South collaboration promoted and supported by AMI). Countries currently 
supported by AMI include Belize, Brazil, Colombia, Ecuador, Guatemala, Guyana, Honduras, 
Nicaragua, Panama, Peru, and Suriname. 
 
The initiative’s regional approach benefits partner countries through (i) training and technical 
assistance (TA), (ii) the development of standardized guidelines and protocols, (iii) the 
comparability of research and monitoring results within and across countries, and (iv) 
coordinated approaches to addressing shared problems. 
 
This report describes Links Media’s activities for this project for the period of January 1 through 
March 31, 2014. Also included is a summary of achievements and results, as well as suggested 
future activities, challenges, and solutions. 
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Activities 
 
During the period from January 1 through March 31, 2014, the Links Media team advanced its 
advocacy, knowledge dissemination, and communication technical assistance project to 
strengthen communication strategies for malaria control and prevention in participating 
Amazon basin and Central American countries. Links Media’s activities are designed to position 
the Amazon Malaria Initiative (AMI) as a credible source of information regarding malaria 
prevention and control in the Amazon basin and Central America by increasing AMI’s name 
recognition through a broadened and enhanced web presence, augmenting and strengthening 
its constituent base through increased digital outreach, and providing a robust central 
repository of updated materials, manuscripts, data, reports and other important documents 
and graphics via its website. Strategic fact-based advocacy, knowledge dissemination, and 
technical assistance activities carried out at the international, regional, and national levels also 
aim to advance the initiative’s sustainability by promoting a strengthened base of support, 
adherence to evidence-based practices, and the institutionalization of its regional collaborative 
approach through legislative and fiscal adoption.  
 
Highlights from this quarter included submission of the draft Advocacy Strategy for AMI, 
consultations with 6 out of 11 countries to orient the development of specialized 
communication strategies for malaria control, completion of AMI website adjustments that 
resulted in the AMI website’s full mobile compatibility and increased traffic, the adaptation and 
English translation of a technical document for adequate management of antimalarial stocks in 
tropical settings that was developed for use in Guyana and Suriname, and the achievement of a 
27% increase in Facebook connections. From January to February 2014, Links Media distributed 
a quarterly news bulletin sharing information about AMI technical partner and country 
activities, communicated about upcoming meetings and events, and facilitated the 
dissemination of news about a workshop, research results, and technical documents via the 
AMI website and social media sites. In addition, Links Media supported USAID/Nicaragua’s 
outreach to national news outlets about AMI following the annual AMI/RAVREDA partners’ 
meeting, which was held in Managua from March 11-13, 2014. 
 
Links Media participated in the 2014 AMI external evaluation by completing a questionnaire at 
the AMI/RAVREDA partners’ meeting, holding a Skype interview with Dr. Daniel Vargas in late 
March, and providing supporting documents to demonstrate Links Media’s contributions to 
AMI’s information-sharing, communication, and dissemination efforts over many years. When 
partners were first informed of the external evaluation in January by USAID/Peru, it was not 
specified that the evaluation would cover the entire program period dating back to AMI’s 
inception in 2001; however, as a result of long-term collaboration with AMI, Links Media has a 
wealth of information from prior years. The Links Media team was surprised that as of late 
March, the external evaluators appeared to be unfamiliar with the current scope of work to be 
undertaken by Links Media as AMI’s communication partner. Numerous questions posed during 
the Skype interview were omitted from the interview script, particularly regarding the 
usaidami.org website and the AMI coordination process. In answering interview questions, the 
Links Media team attempted to fill all information gaps: Links Media explained the 

http://www.usaidami.org/
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communication component of the initiative, summarized all progress made during the six 
months since rejoining the initiative, and repeated information that had previously appeared in 
multi-year reports, the Q1 FY14 report, and the first semi-annual portfolio review of 2014. 
External evaluators requested that Links Media send supporting documentation via email 
following the interview, and Links Media complied with their request promptly.  
 
Following is a summary of other key activities carried out and progress towards the 
achievement of SARI objectives during this period: 
 
Task 1. Design an AMI dissemination/communication strategy, and prepare annual 
dissemination/communication work plans.  
 
1.1. Refined the AMI annual communication/dissemination strategy for FY 2014, entitled  

Advocacy Strategy for the Amazon Malaria Initiative, which entailed convening review and 
editing sessions and validating proposed approaches with partners at the 2014 
AMI/RAVREDA annual meeting. Adjusted approaches and activities contained in strategy 
according to partner feedback, feasibility, and available budget.  
 

Task 2. Communication strategies designed for each of six Amazon countries (Brazil, 
Colombia, Ecuador, Guyana, Suriname, Peru), and one communication strategy for the bloc of 
Central American countries (Belize, Guatemala, Honduras, Nicaragua, and Panama) (i.e. 
Technical cooperation to support the design of communication strategies). 
 
2.1.  Implemented tool for assessment of communication and advocacy needs with National 

Malaria Control Program directors and/or staff of Belize, Brazil, Colombia, Ecuador, 
Guyana, and Suriname. Followed up with staff to clarify responses for the development of 
communication strategy outlines and desire for potential communication training or 
technical assistance activities. Assessment process provided the basis for understanding 
current malaria control priorities and direction in order to move forward with 
communication strategy development. 

2.2 Held meetings with NMCP directors and other relevant staff on the sidelines of the March  
2014 AMI/RAVREDA meeting in Nicaragua to discuss the design and implementation of 
country and regional communication strategies. 

2.2  Customized outlines for country communication strategies of Brazil, Colombia, Ecuador, 
and Guyana; created an outline for the regional strategy for Central American countries; 
advocated for an overall strategy to be developed by PAHO and participating Guyana 
Shield countries to define the regional response to the emergence of artemisinin 
resistance prior to development of communication strategy. 

 
Task 3. Develop and produce messages, dissemination and communication materials and 
instruments. 
 
3.1. Relaunched the usaidami.org website with updated styles, content, and a new format for 

full compatibility with mobile devices. For example, transferred outdated Flash 

http://www.usaidami.org/
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components of the usaidami.org website, such as the gallery of images, to a responsive 
(i.e. mobile-friendly) format. Used Google Analytics to monitor website’s effectiveness 
and reach in countries of performance. Website analytics below show Q1 baseline and Q2 
performance. Note that as a project website, the audiences of interest are AMI technical 
partners and other stakeholders in the countries of performance. 
 

Figure 1: Overview of Website Analytics 

 
 
Compared to the December 2013 baseline, metrics from this quarter show a significant increase 
in page views for the project website usaidami.org. The AMI website had 3,151 unique page 
views during 524 web sessions; 35.69% of all visits were by new users. Most of the 191 unique 
users were return visitors during the quarter. Website traffic increased steadily with the weekly 
addition of new content. Peaks in the Figure 1 line graph coincide with Links Media’s 
distribution of the first quarterly AMI news bulletin via email from January 30 to February 5, 
which linked to the AMI website. Activity also increased significantly during and after the 
AMI/RAVREDA partners’ meeting from March 11-13, and following an email blast on March 27. 
The fact that the average user accessed six pages per session is positive, because it indicates 
that most users explored nearly all of the seven sections of the website (Home, About AMI, AMI 
Countries, Technical Areas, News, Resources, and Partners). The relatively low bounce rate of 
39%, or the percentage of sessions in which individuals visited one page without interacting on 
the website further, is more evidence of the website’s value. The average user session lasted 

http://www.usaidami.org/
http://www.usaidami.org/
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over nine minutes, which shows that visitors found the AMI website useful and took the time to 
read content on multiple pages. 

 
 

Figure 2: Geographic Reach of AMI Website, Jan-Mar 2014 

 
 

Figure 3: Top Countries that Accessed usaidami.org 

 
 

Website analytics show that the top users of usaidami.org are accessing information from the 
United States and AMI countries of performance. Per Figures 2 and 3 above, six of the top ten 
countries with unique web sessions are AMI countries (Brazil, Peru, Colombia, Nicaragua, 
Guatemala, and Suriname). That United States leads the number of web sessions is unsurprising 
given that the page is hosted in the United States, where several of the technical partners and 
stakeholders are based. Links Media should target audiences in the other AMI countries (Belize, 
Ecuador, Guyana, Honduras, and Panama) in the next quarter. 

 

http://www.usaidami.org/
http://www.usaidami.org/
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Figure 4: Patterns of AMI Website Use via Mobile Devices 

 
 
Over 75% of new sessions on the website were initiated from mobile devices. Data displayed in 
Figure 4 reveals that a majority of mobile users accessed usaidami.org from Apple devices (iOS). 
Access by mobile users is expected to increase in future quarters as a result of modifications 
made this quarter to enhance mobile compatibility.  

 
3.2 Conducted a review of website content and identified a) incorrect translations; b) missing  

documents; and c) outdated or pending information in need of updating. For example, the 
“Country Activity” section on the AMI homepage did not include the most recent 
information about national progress in terms of malaria control, and lacked information 
about Central American countries. Links Media created country icons for the five 
participating AMI countries in Central America, and coordinated with PAHO to obtain the 
current PDFs for AMI country profiles. Links Media generated web-friendly overviews for 
each country and updated the country profile documents for download under “Country 
Activity.” Short synopses of technical publications and meetings were also included under 
“AMI News.” 

3.3 Distributed Issue 1, Volume 1 of quarterly AMI news bulletin (see Annex 1) to AMI 
stakeholders via email and social media, detailing activities of international technical 
partners and participating AMI countries from October to December 2013. Updates were 
sought from all partners and input was collected from PAHO, MSH, USAID/Peru, and USP. 
Activities in Brazil and Colombia were highlighted from a country perspective. 

3.4. Attended the XIII AMI/RAVREDA Annual Evaluation Meeting and XXV AMI/RAVREDA 
Steering Committee Meeting held in Managua, Nicaragua from March 11-13, 2014. 
Presented Deliverable 1.2, communication/dissemination strategy as “Strategic Advocacy 
for the Amazon Malaria Initiative: A Call to Action” and validated main points with AMI 
partners and stakeholders in order to finalize the document. Presented Links Media’s 
work plan at steering committee meeting and provided input during discussion session. 
Introduced Links Media’s role as AMI’s international communication partner with 
responsibility for communication strategy development and limited technical assistance 

http://www.usaidami.org/
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for implementation of communication strategies. Issued a bilingual news release in 
English and Spanish following the event (see Annex 4). 

3.5. Disseminated information about a January 2014 World Health Organization update 
regarding resistance to artemisinin-based antimalarial medicines via website and social 
media. Used the same channels to disseminate new publications released by MSH/SIAPS, 
CDC, and new editions of strategic orientation documents released by PAHO. 

3.6. Established a Flickr profile for the Amazon Malaria Initiative and uploaded high-resolution 
images with AMI photo credit. Added Flickr icon to series of social media buttons in upper 
right corner of usaidami.org.  

3.7. Expanded AMI’s reach with messages about malaria prevention and control among key 
target audiences including the United States Government, donors, cooperation agencies, 
research institutions, and the general public via regular engagement on Facebook, 
Twitter, LinkedIn, and Flickr (see Annex 2). Through proactive outreach and engagement, 
Links Media increased the Amazon Malaria Initiative’s number of Facebook friends from 
339 to 431 by quarter’s end, for a 27% increase in connections. On Amazon Malaria 
Initiative’s Facebook group, which is an interactive platform where scientific articles, 
news, photographs, debates, and other resources are shared organically among members, 
357 members had joined as of March 31. Twitter followers of @AmazonMalaria increased 
from 508 to 517. 

3.8. Revised text for the AMI brochure, according to evolution of project’s priorities and 
strategic direction. Obtained COTR’s approval of updated text and proceeded to develop 
new graphical layout. 

3.9.   Supplied information for the semi-annual portfolio update of AMI products.  
3.10  Issued an electronic news alert in English, Spanish, and Portuguese to promote AMI and  

its materials. Distributed the alert via MailChimp on March 27, 2014 to over 180 email 
subscribers, including AMI technical partners, NMCP staff, and individuals at relevant 
external organizations. A snapshot of the alert can be found in Annex 5. Metrics on the 
effectiveness of the electronic news alert are shown below. 
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Figure 5: Email Alert Statistics 
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Figure 6: Email Alert Geographic Reach 

 
 

Impact of the March 2014 AMI email alert can be evaluated according to the geographic 
breakdown of subscribers who opened the message, as shown above in Figure 6. In addition to 
the United States and AMI countries of Guatemala and Brazil, top countries included France 
and Costa Rica. This can be explained because both countries sent representatives to the 
AMI/RAVREDA partners’ meeting in Nicaragua earlier in the month. Links Media should seek to 
expand the geographic reach of future email alerts by building its email subscriber list for AMI. 

 
Figure 7: Email Alert Rate of Opens and Clicks 

 
 

Task 4. TA in the design and implementation of dissemination/communication strategies 
and/or activities provided to USAID and other AMI partners, including annual follow-up of 
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and limited consultancy in the implementation of countries’ communication strategies 
developed through Task 2. 
 
4.1. Delivered presentation to international technical partners and representatives of NMCPs 

at AMI/RAVREDA meeting in Nicaragua to ensure an understanding of Links Media’s scope 
of work and discuss partners’ anticipated training and technical assistance needs. 

4.2. Discussed possibility of assisting AMI country partners with the development of scopes of 
work (SOWs) for local communication activities related to malaria, providing advice on the 
conduct of attitudinal research regarding target audiences’ resistance to use bed nets, 
especially among itinerant gold miners, and carrying out communication activities related 
to cross-border support of itinerant gold miners in terms of malaria prevention, diagnosis 
with use of rapid diagnostic tests (RDTs), and completion of treatment with artemisinin-
based combination therapies (ACTs). 

 
Task 5. Provide editorial support to other AMI partners for key dissemination/communication 
materials. 
 
5.1 Links Media adapted the MSH/SIAPS document entitled, “Tips for Lowering Pharmacy 

Temperatures to Maintain Good Medicine Quality,” a practical guide for health facilities 
located in tropical areas, by providing translation from Spanish to English and graphics 
support. Illustrated document, which was originally designed for the technical staff of 
community-level health facilities in the region of Loreto, Peru, was adapted for use in 
Guyana and Suriname. MSH/SIAPS has contemplated further dissemination of this 
document to other English-speaking audiences outside the LAC region. At quarter’s end, 
document was pending final approval. 

 

Future Activities 
 
The following are activities proposed for the period April 1 through June 30, 2014. 
 
Task 1. Design an AMI dissemination/communication strategy, and prepare annual 
dissemination/communication work plans. 
 

 Deliver the final AMI advocacy strategy to partners via email and Google Drive, 
accompanied by a USAID/Peru letter of endorsement.  

 Translate the final AMI advocacy strategy into Spanish and Portuguese. 

 Distribute the final AMI advocacy strategy to international technical partners and 
country partners, and make it available for download via usaidami.org. 

 
Task 2. Communication strategies designed for each of six Amazon countries (Brazil, 
Colombia, Ecuador, Guyana, Suriname, Peru), and one communication strategy for the bloc of 
Central American countries (Belize, Guatemala, Honduras, Nicaragua, and Panama) (i.e. 
Technical cooperation to support the design of communication strategies). 
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 Assess the current malaria control situation and the communication and advocacy needs 
of the five remaining AMI countries that have not yet been assessed by administering a 
telephone questionnaire to NMCP directors and relevant staff. Other individuals, such as 
PAHO focal points in the field, may be invited to participate in these initial 
conversations.  

 Deliver customized communication strategy outlines to USAID/Peru and country 
NMCPs/PAHO focal points for all Amazon basin countries, the regional communication 
strategy for Central America, and the communication strategy to prevent or contain the 
possible emergence of artemisinin resistance in the Guyana Shield region. 

 If applicable, identify key communication staff within NMCPs or ministries of health, 
and/or other stakeholders whose support for communication strategies may be 
essential to ensuring buy-in and eventual implementation. Follow up with NMCP 
contacts via virtual means such as telephone, email, and Skype to further engage with 
them regarding changes to strategy outlines. 

 Participate in virtual or in-person consultations with NMCP staff and PAHO focal points 
of Brazil, Guyana, Suriname, and French Guyana to orient the development of a 
communication strategy to prevent or contain the emergence of artemisinin resistance 
in the Guyana Shield. Links Media will analyze proposed actions in response to the 
knowledge, attitudes and practices (KAPs) study that was conducted among small-scale 
gold miners in Suriname and propose a strategic framework for addressing the issues 
raised. 

 Complete drafts of the eight (8) country and regional communication strategies and 
submit them for review by key in-country stakeholders. 

 
Task 3. Develop and produce messages, dissemination and communication materials and 
instruments. 
 

 Finalize the new AMI brochure and upload it to the Resources section of usaidami.org. 

 Propagate messages about AMI in accordance with the key messages defined in the 
overall communication/dissemination strategy. Messages to be disseminated via media 
outreach, social media engagement, and AMI publications will be oriented towards the 
achievement of strategic communication objectives.   

o Issue at least two (2) pitches to the news media with the perspective of the 
countries of the Americas relating to the topics of World Health Day on April 7, 
2014, which will focus on vector-borne diseases, and World Malaria Day on April 
25, 2014. 

o Design infographics for April awareness events: World Health Day 2014 focusing 
on vector-borne diseases, and World Malaria Day 2014. 

 Implement weekly website updates. In addition:  
o Additional partner documents will be uploaded to Malaria News & Events, AMI 

News, and Resources sections of the website for dissemination purposes. 

https://usaidami.org/
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o An annual calendar of events will be added to the website, to include both AMI 
meetings and external conferences of interest to technical and country partners. 

o A search function will be added to the Resources section of the website. 
o A “Subscribe to Email Alerts” button will be added to the AMI website in English 

and Spanish, with new subscriber email addresses sent to a Links Media email 
account. This will help to expand the reach of email communications by 
increasing the size of the AMI subscriber list. 

 Deliver outline of AMI’s annual achievement report for FY 2014, and validate it with 
COTR. Continue to encourage international partners to contribute to the Partners’ 
Shared Documents folder on Google Drive. In addition to meetings and direct requests 
for information via email, Links Media will collect relevant public information about AMI 
activities in the international media and on the partners’ websites. 

 Disseminate technical documents through the AMI Website, electronic alerts, AMI e-
newsletter, and the media.  

 Develop three (3) updated AMI fact sheets on the topics of: 
1. Overview of Initiative  
2. Antimalarial Medicine Resistance  
3. Antimalarial Medicine Quality  

 
Task 4. TA in the design and implementation of dissemination/communication strategies 
and/or activities provided to USAID and other AMI partners, including annual follow-up of 
and limited consultancy in the implementation of countries’ communication strategies 
developed through Task 2. 
 

 Plan and coordinate with international partners on an ongoing basis, as well as complete 
a needs assessment with NMCPs via telephone in conjunction with the rapid assessment 
described under “Future Activities” for Task 2. Secure COTR’s written approval prior to 
initiation of ad hoc support activities. 

 Develop and deliver a virtual technical assistance activity. 

 Develop three (3) communication tools. First product is expected to be a learner 
verification tool for the adapted technical document “Tips for Lowering Pharmacy 
Temperatures to Maintain Good Medicine Quality.” The tool will enable MSH/SIAPS to 
pre-test the material and evaluate its effectiveness prior to deployment in Guyana and 
Suriname. 

 
Task 5. Provide editorial support to other AMI partners for key dissemination/communication 
materials. 
 

 Use Links Media’s system for tracking requests and its editorial services support process 
to structure partner requests for editorial and graphics services.  

 Provide manuscript support to AMI partners. Activities currently being considered for 
Links Media’s editorial and graphics support include: 
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o Review and edit Portuguese language text for MSH’s “Deployment of the local 
supervision methodology for malaria diagnosis and treatment facilities as a 
reinforcement of Brazil’s control strategy” (in Portuguese).  
 

Challenges and Solutions 
 
Links Media has experienced some difficulty in obtaining the quarterly reports that AMI 
partners submit to USAID, which are to serve as the basis for quarterly AMI activity bulletins 
and the AMI annual report. To date, only one out of four partners has shared its Q1 report in a 
timely fashion. Links Media will request the COTR’s support to encourage improved and timely 
information sharing. 
 

Financials 
 
Report on accrued expenditure will be submitted separately. 
 

Environmental Compliance 
 
All activities under the contract fall within those covered by the categorical exclusion as per ETD 
LAC-IEE-11-60.
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Annex 1: Quarterly AMI News Bulletin 
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Annex 2: Social Media Engagement with Increase in Numbers of Followers 
 
Facebook 
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Facebook 
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Twitter 

 

 
 

 
 



 

 

 Quarterly Report January-March 2014 • Contract No. AID-527-C-13-00004 • Links Media Page 21 

 
 
LinkedIn 
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Annex 3: Updated AMI Web Site with Mobile-Compatible Design (Spanish)  
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Annex 4: News Release: AMI/RAVREDA Meeting in Managua, Nicaragua  
 

 

 

  

 

 
 
 
 
 
 
News Release 
 
Malaria challenge debated at meeting of regional health initiative in Managua from March 11-13, 
2014  
 
USAID, the Pan American Health Organization, ministries of health, and scientists discussed 
ongoing regional strategies for malaria control. 

 
MANAGUA, NICARAGUA — Despite being preventable and treatable, malaria represents a persistent threat 
in 21 malaria-endemic countries in the Americas. One approach to address it has been to consolidate 
regional collaborative efforts for malaria control through the Regional Network for the Surveillance of 
Antimalarial Drug Resistance (known as RAVREDA for its acronym in Spanish) and the Amazon Malaria 
Initiative (AMI), with support from the United States Agency for International Development (USAID) and 
the Pan American Health Organization (PAHO). 
 
From March 11-13, 2014, at a meeting in Managua sponsored by the Ministry of Health of Nicaragua, 
PAHO and USAID, representatives of the national malaria control programs of the 11 countries 
participating in AMI and RAVREDA (Belize, Brazil, Colombia, Ecuador, Guyana, Guatemala, Honduras, 
Nicaragua, Panama, Peru, and Suriname) and four guest countries met to discuss progress in the 
implementation of evidence-based strategies to address increasingly localized malaria.   
 
The regional approach has contributed to a considerable and sustained decrease in malaria transmission 
in all but one of the countries participating in AMI and RAVREDA. According to PAHO, the incidence of 
malaria has decreased by 60% from 2000 to 2013. Dr. Socorro Gross Galiano, PAHO’s representative in 
Nicaragua, underscored that malaria control is related to economic development, since economic factors 
drive the population migration in Central America and the search for gold in the Amazon that contribute to 
disseminate malaria and make it more difficult to reach affected persons with diagnosis and treatment. 
She added that although some countries in the Americas have seen a reemergence of malaria along the 
past years, there is a big opportunity to eliminate malaria in the Americas, particularly in Central America 
and the Caribbean, where tourism is one of the most important sources of revenue, pointing out that 
“malaria and tourism do not go together.”  
 
USAID provides technical cooperation to Central American and Amazon countries based on a successful 
model for technical cooperation that began with eight Amazon basin countries in 2001. Additional 
information about USAID’s Amazon Malaria Initiative is available at usaidami.org. 
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Comunicado de Prensa 
 
Desafío de la malaria debatido en reunión de iniciativa regional de la salud que sucedió en 
Managua de 11 a 13 de marzo del 2014  
 
USAID, OPS, ministerios de salud y científicos discutieron la continuación de estrategias 
regionales para el control de la malaria. 

 
MANAGUA, NICARAGUA — A pesar de ser prevenible y tratable, la malaria es una enfermedad que 
representa un desafío persistente en 21 países de las Américas. Un abordaje para enfrentarla ha sido 
consolidar los esfuerzos colaborativos regionales para controlar la malaria a través de la Iniciativa 
Amazónica contra la Malaria (AMI) y la Red Amazónica para la Vigilancia de la Resistencia contra las 
Drogas Antimaláricas (RAVREDA), con el apoyo de la Agencia de los Estados Unidos para el Desarrollo 
Internacional (USAID) y la Organización Panamericana de la Salud (OPS). 
 
En Managua, del 11 al 13 de marzo del 2014, durante una reunión auspiciada por el Ministerio de salud 
de Nicaragua, OPS y USAID, los representantes de los 11 países participantes en AMI y RAVREDA 
(Belice, Brasil, Colombia, Ecuador, Guyana, Guatemala, Honduras, Nicaragua, Panamá, Perú, y 
Surinam) y cuatro países invitados se reunieron para discutir los avances en la puesta en práctica de 
estrategias basadas en evidencia para enfrentar una malaria cada vez más focalizada. 
 
La aproximación regional ha contribuido a lograr una considerable y sostenida disminución en la 
transmisión de malaria en todos menos uno de los once países participantes en AMI y RAVREDA, que 
según la OPS ha sido de 60% entre los años 2000 y 2013. La Representante de la OPS en Nicaragua, la 
Dra. Socorro Gross Galiano, subrayó la relación entre la malaria y el desarrollo económico, dado que son 
factores económicos los que estimulan en Centroamérica y en la Región Amazónica la migración y la 
minería ilegal de oro que hacen más difícil proporcionar diagnóstico y tratamiento a las personas 
afectadas. La Dra. Gross añadió que aunque algunos países en las Américas han presentado una 
reemergencia de la malaria durante los últimos años, se tiene una gran oportunidad para eliminar la 
malaria en las Américas, particularmente en Centroamérica y el Caribe, donde el turismo es una de las 
fuentes de ingreso más importante, señalando que “la malaria y el turismo no van bien juntos”. 
 
USAID colabora técnicamente con los países de Centroamérica y la Región Amazónica a través de AMI, 
siguiendo un modelo exitoso de cooperación que se inició el año 2001 con ocho países amazónicos. 
Información adicional sobre AMI está disponible en www.usaidami.org.  
 

### 

mailto:jdecarvalho@linksmedia.net
http://www.usaidami.org/
http://www.usaidami.org/


 

 

 Quarterly Report January-March 2014 • Contract No. AID-527-C-13-00004 • Links Media Page 26 

Annex 5: Email alert for promotion of AMI and its materials 
 

 


